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1. INTRODUCTION 


BCML is one of Bauer Media's UK companies and is part of the Bauer Media Group, a 
worldwide media empire offering over 300 magazines in 15 countries, as well as online 
platforms, TV channels, and radio stations. 


BCML joined the Bauer Media Group in January 2008 following the acquisition of Emap 
PLC's consumer and specialist magazine, radio, online and digital businesses. 


Our magazine heritage stretches back to 1953 with the launch of Angling Times and the 
acquisition in 1956 of Motor Cycle News, both still iconic brands within our portfolio. 
Continuing its history of magazine launches, Closer was launched in 2002 and Britain’s 
first weekly glossy, Grazia, was launched in 2005. The most recent addition to our 
portfolio came with the launch of The Debrief, a digital only brand, which was launched in 
February 2014 


Today, BCML comprises 80 influential brand names, covering a diverse range of interests 
including: Empire, Mojo, Q, heat, Parkers, Match, Car and Yours. A full list of our titles is 
set out below: 


- AM - Kerrang! - Top Sante 
- Angling Times - Land Rover Owner - Trail 
- Bike - Landscape - Trail Running 
- Bird Watching - Match! - Trout & Salmon 
- Car - MCN = Trout 
- Car Mechanics - Model Rail Fisherman 
Classic Car Weekly - Mother & Baby - The Debrief 
- Classic Cars -  Parkers - What Bike 
- Closer - Performance Bikes - Yours 
- Country Walking - Pet Product 
- Digital Photo Marketing 
Empire - Practical Classics 
- Fleet News - Practical Fishkeeping 
Garden Answers - Practical Sportsbikes 
Garden News = Q 
- Gold World - Rail 
- Grazia - Ride 
Heat - Sea Angler 
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The Responsible Person for BCML is Tina Sany-Davies, General Counsel. 
2. QUR EDITORIAL STANDARDS 


We recognise the imperative for our journalists to provide good, interesting, relevant and 
accurate stories for publication in our titles which enables the titles to maintain their 
position in a highly competitive market place. Notwithstanding this, it remains the case 
that we require our journalists and contributors to adhere at all times to the legal and 
ethical responsibilities to which we have always been committed. 


It therefore remains the individual and overriding responsibility of each member of 
editorial staff and of all non-staff contributors to ensure that their behaviour and conduct 
in researching, securing or presenting for publication any story material is in full 
compliance with the Editors' Code and all relevant legal authorities. 


We maintain operational guidelines for story gathering which encourage record keeping, 
double sourcing and rigorous verification of all information and sources. These internal 
practices ensure that articles have a credible source and that the information the source 
has provided is accurate and/or verifiable 


Certain publications have legal retainers in place with specialist law firms who, along with 
the in-house legal team, provide regular training sessions and pre-publication review 
services. Stories are read and assessed pre-publication by a senior editor and/or sub- 
editor to ensure the content is compliant with the Editors' Code, and if there are any 
doubts about veracity or legality of the content then it will be referred to the in-house 
legal team, or specialist law firm. 


All editorial staff are advised that they are permitted to contact IPSO directly, should they 
have any specific pre-publication queries. During the Reported Period, we have also 
sought guidance from IPSO in relation to post-publication matters. 
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3. OUR COMFLAINTS -HANDLING PROCESS 


We treat every editorial complaint seriously and accept complaints made in any form. We 
have a comprehensive Complaints Policy (see Appendix 1) consistent with other publishers 
in the magazine industry. All mastheads include IPSO complaints information and all 
websites for our titles include a clear “complaints” link at the bottom of every webpage 
(see Appendix 2) through which users may access our Complaints Policy. 


The Complaints Policy sets out a detailed explanation of what is or is not covered by the 
Complaints Policy, how to complain, how the complaint will be processed and what the 
complainant should do if they are not satisfied with the response given. Additionally, our 
Complaints Policy provides a link to, and contact details for, IPSO should complainants be 
dissatisfied with the information provided on our complaints form or our response. 


Our Complaints Policy provides an email address for complaints: 
complaints@bauermedia.co.uk. This mailbox is managed by the in-house legal team. If a 
complaint is sent directly to an editor, they will forward the email to the complaints 
mailbox address to ensure it is handled and recorded centrally. 


Whilst, our Complaints Policy is intended only for editorial complaints concerned with 
potential breaches of the Editors Code ("Editorial Complaints") in practice, we receive a 
number of queries to this mailbox that are unrelated to editorial complaints or issues. As a 
result, we are looking to introduce a complaints form to filter adhoc and non-relevant 
emails. 


Details of all complaints received are recorded by the legal team, including: the name of 
the complainant; the nature of the complaint; the publication and article; the date the 
complaint was received; whether an acknowledgement email has been sent and the date 
on which it was sent; any action taken and any response received from the complainant. 
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Editorial complaints are always shared with the relevant publication and editorial team 
concerned. They will work in collaboration with the legal team and/or external legal 
advisers to investigate and respond to editorial complaints, seeking a mutually acceptable 
resolution where possible. 


4. OUR TRAINING PROCESS 


Prior to the launch of IPSO and the new system of UK press regulation, BCML’s CEO sent 
a communication to all senior editorial staff and BCML management, reminding them of 
the launch of IPSO on 8" September 2014. This encouraged each senior members of staff 
to attend newly created IPSO training sessions and to encourage (and support) their staff 
to do the same. Please note that these IPSO training sessions are in addition to the usual 
legal training programme provided to editorial staff by the in-house legal team and 
specialist libel law firms. 


Following the launch of IPSO, BCML's internal legal team embarked on a comprehensive 
training programme dedicated to informing all editorial staff with IPSO and the new 
regulatory system, together with refreshing their understanding of the Editors' Code. 
Across the Reported Period, we have run over 30 training sessions regarding IPSO which 
have been attended by 7296 of editorial staff. Please note that this figure does not include 
the usual legal training provided to editorial staff 


All persons that have attended a training session have been provided with a copy of: 
o The Training Presentations (see Appendix 3). 
o The Editors’ Code; and 
o Bauer's Complaints Policy. 


BCML's internal legal team maintain a record detailing: 
o All editorial staff who are required to undertake IPSO training; 
o Their position, role and publication; 
o Whether they have attended a training session; and 
o The date of the training session they attended. 
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During the Reported Period, BCML identified a total number of 329 employees who 
required IPSO training. Of these individuals 237 have undergone the relevant training. 


Training is on-going and continues to be scheduled frequently at all of BCML's office 
locations. This ensures that editorial staff who have not attended, together with new 
joiners, and/or staff who would like to refresh their knowledge have an opportunity to 
attend. 


The legal team continually update the training record and monitor the percentage of 
editorial staff trained to ensure that an appropriate number of training sessions are 
provided. 


Editorial staff who have failed to attend IPSO training are sent email reminders advising of 
the next session they can attend. Staff who continually fail to attend training are reported 
to their superior. In extreme cases, there is scope to escalate this to management level, 
although during the Reported Period, we have not needed to do so. 


S. OUR RECORD ON COMPLIANCE 


Period BCML has not received an Editorial Complaint during the Reported Period which 
has been ruled or adjudicated upon by IPSO. 


Tith September 2015 
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Bauer Consumer Media Limited Editorial Complaints Policy 


We take all complaints about editorial content seriously and are committed to abiding by the Independent Press 
Standards Organisation (“IPSO”) rules and regulations and the Editors’ Code of Practice that IPSO enforces (the 
“Editors’ Code”). 


CL 


What is a complaint? 

When making a complaint, you must clearly state that your complaint is a formal complaint under this policy. 
What does this policy cover? 

This policy only applies to complaints about editorial content in our publications and digital services that we 
control in the UK, Channel Islands and Isle of Man. It does not cover: 

° complaints about TV and radio services (which are regulated by Ofcom, ATVOD and/or the BBC Trust); 

° complaints about advertising (which are regulated by the Advertising Standards Authority); 

o concerns about matters of taste/decency and due impartiality; 


° complaints about books; 


° complaints about 'user generated content' (i.e. material on our digital services e.g. websites or apps that 
is not posted by us or on our behalf) which we have not reviewed or moderated; or 


o any complaint that falls outside the remit of IPSO. 
How to complain 


Complaints should be made in writing, either by email to complaints@bauermedia.co.uk or by post to Bauer 
Consumer Media Limited, Endeavour House, 189 Shaftesbury Avenue, WC2H 8JG and addressed to The 
General Counsel. 


o complaints under this policy will only be accepted within four months from the date of the behaviour or 
first publication of the article that you are complaining about. Where an article remains accessible on our 
website, complaints will be accepted up to 12 months from the date of the behaviour or first publication of 
the article that you are complaining about. 


When making your complaint you must include: 


o a copy of the article in question, or a link to the relevant webpage or a web address if the complaint is 
about published material (or reference to the publication title, issue date, page and article title if a copy 
is unavailable); 


o a written explanation of your concerns, with reference to the Editors” Code, 
° any other documents that will help us assess your complaint. 
Complaints received without this essential information cannot be considered. We may seek further details 


after your initial contact. If you cannot provide the requested information we may be unable to consider your 
complaint. 


We will consider complaints from (a) any person who has been directly affected by the matter complained of; 
or (b) from a representative group affected by an alleged breach of the Editor's Code which is significant and 
of substantial public interest; or (c) from a third party seeking to correct a significant inaccuracy of published 
information. 


COMPLAINTS PROCEDURE 


We reserve the right to reject, without further investigation, complaints that show no breach of the Editors' 
Code; or that are trivial, hypothetical, gratuitously abusive or offensive, or otherwise vexatious or insignificant; 


If you are taking legal action, we may be unable to consider your complaint. 
What happens to your complaint? 
The complaints process is free of charge irrespective of the outcome of your complaint. 


We aim to acknowledge your complaint within 5 working days of receipt. You agree to respond promptly to 
any request for further information. 


If we receive multiple complaints about the same issue we may make one response to all. 


We will provide you with our response to your complaint within 28 days of receiving everything we need from 
you to allow us to investigate. If we fail to meet this timescale, you can take your complaint to IPSO. 


We will always treat you courteously and with respect. We expect the same from you. 


Complaint to IPSO on exhaustion of our complaints procedure 


If you are unhappy with our final response to your complaint you may complain to IPSO 
(http://www.ipso.co.uk). IPSO offers, without charge, a complaints handling service to the public in cases 
where there has been a disagreement between a complainant and us about whether the Editors’ Code has 
been breached. We will be asked to confirm that our complaints procedure has been exhausted and will do so 
in writing. 


Policy Changes 


We reserve the right to amend this policy as required to ensure compliance with IPSO regulations. We will 
publish a link to the current policy on our website. Your complaint will be considered against the published 
policy on the date of receipt of your complaint. 


. IPSO Contact Details 


Website: www.ipso.co.uk . 
Address: Independent Press Standards Organisation, c/o Halton House, 20-23 Holborn, London EC1N 21D, Tel: 


0300 123 2220. 


Email for complainants: complaints@ipso.co.uk. 
Inquiries: inquiries@ipso.co.uk. 
Advice: advice @ipso.co.uk. 


Published 08 September 2014 


CL COMPLAINTS PROCEDURE 


ashpeariman - 
tter comi/grazia live 
ziadaily.co.uk 


3eptember 2015 





d you know that in some parts of the country, 
men effectively work for free for two hours 

ery day? While Grazia changed the law to help 

id pay inequality, we still have a long way to 

(see page 50). And the most exciting thing is 

u can help end it — today. It's about empowering 
irselves — just one conversation could change 

xat we earn (really! See page 75). 

And yes, we might no longer be in school, but 

e onset of September somehow still feels like 
3ew beginning. Shopping bags have been piling 

) around the office (we're as addicted as you) and 
» have a bumper ‘back to cool’ issue for you, from 
e hot new geek-chic accessories (page 32) to the 
ippiest fashion you'll ever own (page 45) - and 

xt forgetting the Grazia x OFFICE Shoespaper. 

| hope you'll love the whole issue and can't 

ait for your views. 





GRAZIA 


Editor NATASHA PEARLMAN 


PA/Bdicorial assistant MELISSA HENRY 020 7520 6454 


* Deputy editor CAROLINE BARRETT 


Associate editor LUCY DUNN 


Creative director (Grazia brand) CAROLYN ROBERTS 

Fashion direccor SUSANNAH FRANKEL Production director LISA HOWARD 

Acting beauty & health director ROSE BEER Executive fashion & beauty director CHARLIE MILLER 
Picrure director NATHAN HIGHAM Features director LOUISA PRITCHARD 


Managing editor DANIELLE O'CONNELL 


ART 

020 7520 6493 

Deputy art direccor MATT FORD 

Art editor MARION REILLY 

Senior designer (and digital) BEN NEATE 
Designer RACHEL TOMLIN 


PICTURES 

020 7520 6498 

Senior picture editor: digital and print 
ANNA DEWHURST 

Depury picture edicor HELEN GIBSON 
Pictures intern RACHAEL SMITH 


Consulranr picture director (fashion) 


MARC MORGAN 


COPY 

020 7520 6489 

Production editor JENNY CROALL 
Chief sub editor MARIA O'CONNOR 
Deputy chief sub editor ZOE CRONIN 
Sub editor STELLA DWYER 


NEWS 

020 7520 6416 

Senior entertainment and news wticer 
JOE STONE 


FEATURES 

020 7520 6409 

Senior commissioning editor EMILY PHILLIPS 
Senior fearures writer/Junior 

cornmissioning editor ZOE BEATY 


FASHION 

020 7520 6476 

Senior fashion editoc GEMMA HAYWARD 

Fashion edicor LILY RUSSO 

Junior fashion editor JOSH NEWIS-SMITH 
Conteiburing fashion editors 

ANNA FOSTER, MADELEINE CHRISTIE, 
VANESSA GILLINGHAM 

Fashion assistant FENELLA WEBB 

Fashion intera LAURA GRABINER 


FASHION NEWS & FEATURES 
020 7520 6408 

Fashion news and features editor 

HANNAH ALMASSI 

Junior fashion news and fearures editor 
CHARLIE GOWANS-EGLINTON 


HEALTH & BEAUTY 

020 7520 6417 

Beauty writer JOELY WALKER 

Beaucy and web assistarıc DANIELA MOROSINI 


LIFESTYLE 
grazialifescyle@graztamagazine.co.uk 
Homes editor RACHEL LOOS 


EDITORS-AT-LARGE 
POLLY VERNON 

HATTIE BRETT 

ANGELA BUTTOLPH 


SUBSCRIPTION ENQUIRIES 01858 438884 
PROMOTION ENQUIRIES 


grazia,promorions@bauerconsumer.co.uk 





Q recycle FAGREAT 


MAGADNILEC UK 


WEBSITE 

praziadaily.co.uk 

Deputy digital editor EMMA SPEDDING 
Social media ediror LAUREN SMITH 


IPAD 


Digital concent coordinacor intern 
ANGELICA TOBIT 


CONTRIBUTORS 

Acting fearures director LUCY VINE 
Consultant editor NICOLA JEAL 
Contribudng editors LOUISE GANNON, 
ANNABEL JONES, MARIA LALLY, 

EMILY MADDICK, MELANIE RICKEY, 
SHANE WATSON, NICOLE MOWBRAY 
US contributing editor JANE MULKERRINS 


ADVERTISING 

0207295 5000 

Group MD advertising 

RICHARD DUNMALL 

Head of creative and brand solutions 
CLARE CHAMBERLAIN 

Head of markeeplace SIMON KILBY 
Head of Grazia hubihead of 

internacional fashion & luxury 

TAMSYN SPIRES 020 7295 5599 

Head of beaury RUTH BELLAMY 

Head of UK fashion MELANIE HEARN 
UK fashion director CHARLOTTE FOORD 
Advertising manager CLARE ALLEN 
Fashion manager LILY RICHARDSON 
Project and shoor director JO O'CONNOR 
Creative solutions art director 

HOLLIE BAILEY 

Senior erading exccurive TARA O'CONNOR 
Senior sales execucives KATE BARKER, 
VANESSA WILES Sales executives ROSIE 
ADAMS, ADAM ELMORI! 

Media planner KATHRYN CARROLL 
020 7295 5021 

Regional office KATHERINE BROWN 
01618777455 

Advertising production controller 

KERRY BEASLEY 

Advertising manager international 
DANIELLA ANGHEBEN 


MANAGEMENT 

020 7295 5464 

Managing director ABBY CARVOSSO 

PA to managing director ALI MEADLEY 
Publishing manager LAUREN HOLLEYOAKE 
Markering director ANNE-MARIE LAVAN 
Head of finance JENNIFER LIEW 

020 7295 6736 Production and workflow 
manager JAMES MARONI 


MARKETING 

Head of marketing SIMON DOGGETI 

Senior marketing manager NATALIE WILKINS 
Marketing executive GIORGIA SMITH 
Newstrade marketing manager MARIANNE 
BILLINGTON Direct marketing manager 
JULIE SPIRES Direct markering executive 
REBECCA LAMBERT Digiral archive assiscanr 
DONNA FREEMAN 01733 468552 Head of 
consumer PR JESS BLAKE 020 7208 3424 


BAUER MEDIA 
CEO PAUL KEENAN 


For intemships and work experience opportunities 
ac Gnrzia, please head to geahinkbig.co.uk 


Printing POLESTAR Cover je WYNDEHAM PETERBOROUGH 
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9/3/2015 Used Car Valuations and New Car Prices, New & Used Car Price Guide, Car Values - How much is my car worth? | Parkers 


Login | Register | Cookie Policy 


|Search for cars e.g. Audi A3 | 





Cars Vans Company cars 








Car valuations — Cars fo 
New car prices | Used car valuations | Parkers car price guide | Parkers iPhone app | Parkers SMS senice | Cost of motoring 








Free Car Valuations maş 


Renowned for providing expert and accurate new car prices and used car valuations, Parkers is trusted by more car 
buyers than anywhere else. Our number one aim is to help you get a fair price. 





If the car was registered from 2006/55 onwards, you can get a free car valuation. Don't pay the sticker price on the 14 D-4D TR 5d 
windscreen, try our easy-to-use valuation service today. Now with registration look-up to save you time. 33,260 miles 
à only £8,250 li 


Get a valuation - it's free * 1 
a View details 


Enter your registration ...Ot select your model 








Select a manufacturer Y 


| YOUR REG | | Select a model M | 





Cars for Sale 
Search over 200,000 new and used cars for 


...Or search by manufacturer 
sale. 


GUD audi & BMW ZŠ Citoén P Ford 
Ceres 


C 7^ f / N 
(AV, Honda 4 Mercedes-Benz = Nissan 5 Peugeot 


Renault : (UN Toyota d» Vauxhall @ Volkswagen 
SA On x ji j 8 


View all manufacturers 





Find your perfect car today | 





“Free valuations are available for cars registered in 2006 onwards w ith the option lo adjust for mileage and optional extras for a smallfee 
(from just £3.49) Ë your car is registered before 2006, then there is a small fee to gel a valuation and all valuations are based on an 
average mileage of 10,000 miles per year and are NOT mileage and option adjusted 


Parkers Car Price Guide Parkers SMS Service 
= For all your car buying needs when a Get car prices direct to your mobile. 
IMPORTANT: Our Cookie Policy has changed. Please click here to view the policy and stop this banner appearing. 


and a full range of car prices. Find out more 


View Cookie Policy Ask Me Later 


Find out more 
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